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500 GPO executives in sales, 
marketing, logistics and 
contracting for national and 
regional GPOs and distributors.

2,400 Hospital supply   
chain executives.

3,200 supplier/manufacturer 
community members, including 
president/CEO, VP sales, VP 
corporate sales and marketing, 
and corporate and national 
account executives.

The Journal of Healthcare Contracting is the only publication that is  
solely devoted to supply chain. It focuses on the interactions of the  
four primary stakeholders in healthcare contracting: health systems  
and their facilities, manufacturers and suppliers, distributors and group 
purchasing organizations. The participants in the contracting arena rely on  
The Journal of Healthcare Contracting for industry understanding, insight 
into the minds of thought leaders and collaboration opportunities 
amongst contracting constituents.

“�I read The Journal of Healthcare Contracting because the 
articles are short and condensed, saving time but still 
giving me all the relative insight. The print vs online issue is 
preferred since most of the content I keep up with is online.  
It is nice not having to stare at monitor to get information. 
Reading what peers are doing is insightful and on most 
occasions the insight confirms what I believe is critical now 
and what longer term strategies may need developed.” 

– Mark Welch, Senior Vice President, Novant Health

Media Guide 2025

Our Readers
10,000+ readers involved in 
healthcare contracting, including:

Future 
Leaders
Who’s going to shape the 
future of the healthcare 
supply chain? Meet some 
of the leaders helping to 
innovate the industry.

Alisha Beringer, Director,  
Supply Chain Distribution & Logistics,  
Supply Chain, Northwestern Memorial Healthcare

April 2024    Vol. 20 • No. 2

2,500 IDN executives involved in healthcare 
contracting for health systems at 1,100+ health systems. 
These include president/CEO, CFO/Controller, VP/
Purchasing Director and Pharmacy/Formulary Director. 

OPPORTUNITIES



Digital magazines
Every other month, The Journal of Healthcare Contracting distributes  
a digital supplement targeted to thousands of supply chain readers.

ANAE
ANAE is a membership-driven organization focused on professional 
development for corporate and national accounts executives calling 
on group purchasing organizations (GPOs), regional purchasing 
organizations (RPCs), accountable care organizations (ACOs), 
integrated delivery networks (IDNs), individual hospitals, national and 
regional distribution companies, and managed care organizations.

The Journal of Healthcare Contracting Dail-eNews 
The Dail-eNews is real-time news for those involved in the business of 
healthcare. As the industry’s first and only e-mail news service, it’s e-mailed 
on a daily basis to over 16,000 decision-makers in GPOs, IDNs and the 
manufacturing and distribution segments of the healthcare industry.

IDN Insights 
Learn best practices, strategies and stay informed on the latest trends from  
key supply chain leaders.

LinkedIn 
Join more than 15,000 industry stakeholders on LinkedIn Groups,  
including Group Purchasing Organizations and Regional Purchasing Coalitions.

OUR FOOTPRINT
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Supply Chain’s  
Fight Against Cancer 
New alignment and new projects highlight New York cancer center’s  

commitment to end cancer for life.

The Journal of  
Healthcare Contracting’s 

footprint includes  
digital publications,  
social media outlets, 
webinars and events.
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Issue Print / Digital Ad Due Date Issue Highlight
January Digital 12/30/24

February Print 1/20/25 Contracting Professional of the Year

March Digital 2/25/25

April Print 3/18/25 Future Leaders of Supply Chain

May Digital 4/25/25

June Print 5/19/25 Top 5 Non Acute Supply Chain Leaders

July Digital 6/26/25

August Print 7/18/25 Ten People to Watch in Healthcare Contracting

September Digital 8/25/25

October Print 9/19/25 Innovation

November Digital 10/28/25

December Print 11/18/25 Women Leaders, System-to-System Services

JHC spotlights thought leaders in the industry throughout the year, including: 

People to Watch in Healthcare Contracting Contracting Professional of the Year

The  
Long Game
Banner Health’s Doug Bowen  
has been a lifelong student of  
supply chain and created a lasting legacy 
that’s benefited both his organization  
and the industry at large.
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Additional topics to be covered in  2025: ASCs, Self-Distribution, Regional Purchasing Coalitions (RPCs),  
Emerging Models, Purchased Services, Talent Development, Career Laddering, Cybersecurity,  

Alternate Sourcing, Alternate Site/Non-Acute Supply Chain, Physician Preference Items,  
Pandemic Preparedness, GPO Executive Profiles, Supply Chain Resiliency
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Doug Bowen
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BY GRAHAM GARRISON

The Long Game
Banner Health’s Doug Bowen has been a lifelong student of  
supply chain and created a lasting legacy that’s benefited both  
his organization and the industry at large.

Never underestimate the power of a compliment. 

Doug Bowen began his career in 1985, working at a local hospital while attending 
college. A few months into the job, he was restocking supplies for the emergency room 
when a physician ran in. The physician was obviously in a rush and asked Bowen for 
a certain product. Bowen was able to find the product and put it in the ER physician’s 
hand. Bowen will never forget what happened next. The physician looked him in the eye 
and said, “Strong Work!” 

Bowen decided then and there that he wanted to care for our nation’s caregivers 
through a career in supply chain. “Mark Twain said he could live for two months on a 
good compliment,” he said, “but I tell everybody I made an entire career out of  a good 
compliment.”

The U.S. healthcare supply chain is always changing. There are new products that 
come along, new processes, software, and systems. Bowen has never had a day of  work 
where he was bored or disengaged. “It’s always been challenging and there has always 
been something new for me to learn.” He once had a boss who told him that his opera-
tions and department would never get better until he got better. “So, from that day on, 
I’ve always thought that I need to be a lifelong student of  supply chain and really try to 
learn all I can to be as good as I can, so that we can have improved operating results for 
the department.”

Bowen, now senior vice president of  supply chain services and chief  supply chain 
officer at Banner Health, is used to working at what he calls “the long game.” He is this 
year’s JHC Contracting Professional of  the Year.
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PEOPLE TO WATCH IN  
HEALTHCARE CONTRACTING

Trisha Gillum 
Executive Director of Supply Chain  
and Materials Distribution,  
Kettering Health

Trisha Gillum, Executive Director of  Supply Chain and Materials Distribution, 
has extensive experience in health care finance and operations, including roles 
in general accounting, decision support, third party contract management, 
revenue cycle management, and perioperative operations management. 

Please tell us a little bit about your role and responsibilities.
I’m Kettering Health’s executive for Supply Chain management, which includes 
value analysis, product sourcing, contracting, the MMIS system, purchasing, 
and operations. On the operations side, that includes receiving, inventory man-
agement, courier services, linens, and our in-house print shop. I also manage 
acute and non-acute spend.

Any recent stories of wins/successful  
Supply Chain projects you can share?
I’m excited by our recent success in the PPI, or physician preference items. 
We’ve been working with our physicians to standardize product selection, driv-
ing towards one or two primary vendors, with limited access to niche products 
as needed, for patient care. Pursuing this will drive significant financial benefits, 
as well as operation benefits, by limiting the number of  vendors with products 
on site and the number of  systems our clinical teams need to know. 

One of  our most successful examples was our spinal implants: We were 
able to go from about 18 vendors to two primary vendors. These changes 

really allow us to pick our partners and focus on 
clinical expertise.

What about upcoming initiatives  
you are excited to be working on?
We recently converted our group purchasing orga-
nization to Vizient, and we’re looking to optimize 
opportunities through that platform. Moving to 
Vizient was a year-long process, where we really 
assessed where we wanted to go and completed an 
implementation and initial conversion earlier this 
year. With this in place, we can focus on taking 
advantage of  what they have to offer.

And we are always looking at operational ef-
ficiencies, assessing practices across our operations.

How do you measure the success 
of your team and its impact on the 
organization as a whole?
Kettering Health monitors the success of  individu-
al cost initiatives, but we do also look at the overall 
supply spend of  the system as a whole. We work 
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PEOPLE TO WATCH IN  
HEALTHCARE CONTRACTING

Dallas Brummell  
Chief Operating Officer,  
Capital Division Supply Chain 
HealthTrust Supply Chain

Dallas Brummell currently serves as the Chief Operating Officer 

for HCA Capital Division Supply Chain. Brummell is responsible for all 
Supply Chain operations for the division, covering (15) hospitals across  
(18) campuses and (9) associated free-standing emergency rooms,  
(2) distribution warehouses and (1) medical equipment depot. He coor-
dinates with Supply Chain functional area leaders that include Clinical 
Excellence, Contracting, Pharmacy, Procure to Pay and Support Services 
to assist in leading a team of  HealthTrust professionals in the movement 
and availability of  all supplies, equipment, and overall support for their 
hospitals and care providers.

Any recent stories of wins/successful  
Supply Chain projects you can share?
Two come to mind:

  Supply Chain & PPR (Physician Provider Relations) Engagement: 
Facility/Hospital collaboration between PPR and Supply Chain leadership 
is vital. A structured, on-going forum to review new technology, equipment, 
supplies and contracting needs for our providers as they onboard and/
or expand services in our hospitals and communities supports them in 
providing high quality care. 

  Equipment Shared Services: While we currently manage mobile 
medical equipment in our central and northern Virginia hospitals, we are 

expanding our equipment management model 
to our hospitals in southwest, Virginia, New 
Hampshire and all associated Free-Standing 
Emergency Departments. Using RFID 
technology, data analytics, and equipment-
focused leadership, mobile medical equipment 
is readily available when needed, has increased 
visibility by the caregiver, and allows for 
streamlined inventory management across  
our division. 

What upcoming initiatives  
are you excited to get started on?
We are very excited about our Service Line 
Engagement Initiative; specifically partnering 
with service line leaders and clinicians in our 
Operating Rooms, Cath Labs and Intervention-
al Labs, to better understand their needs as they 
relate to patient care: equipment needed, new 
technology, first-to-market and new services 
for the community.

We are also excited about technology up-
grades and integration of  AI into our systems. 
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D I G I TA L  P R O D U C T S
Our Footprint
The Journal of Healthcare Contracting’s footprint
includes our digital newsletter, social media 
outlets, website, and podcasts.
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Cybersecurity  
in Healthcare  
Supply Chain

Social Media Outlets 

The Journal of Healthcare 
Contracting Website:
• Unique visitors/month: 5,500

Healthcare Supply Chain Radio:
• 4,300 listeners
• �Postcast Sponsorship  

Cost: $5,000

Circulation breakdown: Total (20,000) 100.0%

Contracting  
IDN/GPO

Healthcare 
Consulting

Healthcare 
Finance

Healthcare 
Provider

Medical 
Distribution

Other



DISPLAY ADVERTISING SPECIFICATIONS:
The Journal of Healthcare Contracting is printed in four-color process in Macintosh format using Adobe Indesign CC. 
All colors and artwork must be saved as CMYK. All ads produced on a PC must be submitted in pdf and have all fonts in outline form.

Size 1x 3x 6x

Full Page $5,886.42 $5,728.39 $5,500.00

Two-Page Spread 
(two full pages) $10,733.00 $10,433.00 $10,000.00

Inside Front Cover Premium  –  $1,075.00

Inside Front Cover Premium  –  $1,075.00

Back Cover  –  $1,200.00
 BELLY BAND, INSERTS AND DAIL-ENEWS 
options available upon request - contact sales rep for 
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Platinum Package 
Only 5 Available  

• 6 full-page ads in print issues

• 6 full-page ads in digital issues

• �1 Podcast

• 1 Sponsored Content piece in JHC and digital footprint 

Traditional and digital  
work together to  
promote your brand. 

• �It builds a relationship with the people 
who purchase your products

• �It aligns your company with  
market leaders

• �It strengthens your company’s brand

• �It creates trust with  
supply chain leaders

• �It helps you capture mind share, and 
therefore market share

• It delivers your message to their office
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Ads which bleed must extend  
no less than 1/8” beyond trim. 
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HIRC Awards 
Transparency 

Partner Badges
Healthcare Industry Resilience Collaborative awards first-ever  

transparency badges to 8 healthcare suppliers

The  
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has been a lifelong student of  
supply chain and created a lasting legacy 
that’s benefited both his organization  
and the industry at large.

February 2024    Vol. 20 • No. 1

July 2024  •  Vol.15 • No.4

Cybersecurity  
in Healthcare  
Supply Chain

CORPORATE OFFICE: 
1735 N. Brown Rd., Suite 140 
Lawrenceville, GA 30043 
Phone: 1-800-536-5312 
Fax: 770-236-8023

Staff:
PUBLISHER
John Pritchard
jpritchard@sharemovingmedia.com

EDITOR
Graham Garrison
ggarrison@sharemovingmedia.com

SENIOR EDITOR
Daniel Beaird
dbeaird@sharemovingmedia.com

DIRECTOR OF  
BUSINESS DEVELOPMENT
Anna McCormick
amccormick@sharemovingmedia.com

CIRCULATION
Laura Gantert
lgantert@sharemovingmedia.com

ART DIRECTOR
Brent Cashman
bcashman@sharemovingmedia.com

Women  
Leaders  

in  
Supply  
Chain

December 2022  •  Vol.18 • No.6

Sponsored by McKesson Medical-Surgical, Inc.      

Top Non-Acute  
Supply Chain Leaders

Bill Born

Lori Daukas

Elizabeth Sanders

Alan R. Ready Jr.
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Jesse Schafer,
senior manager of 
business continuity, 
Mayo Clinic

Building 
Resiliency 
A new nonprofit healthcare supply 
chain association aims to champion 
standards and best practices.
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Patient Volumes  
and Preparedness

Where does the U.S. healthcare supply chain stand post pandemic?

March 2024  •  Vol.15 • No.2

Assurance and 
Sustainability

What will it take to have a more secure, and less disrupted, healthcare supply chain? Future 
Leaders
Who’s going to shape the 
future of the healthcare 
supply chain? Meet some 
of the leaders helping to 
innovate the industry.

Alisha Beringer, Director,  
Supply Chain Distribution & Logistics,  
Supply Chain, Northwestern Memorial Healthcare
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Honoring the Pledge
AdventHealth’s supply chain is fully engaged in meeting the  

health system’s bold sustainability goals.
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Patients with Disabilities: 
An Unmet Need
Physicians may be technically ADA-compliant, 
but that doesn’t mean they are meeting the 
needs of their patients with disabilities.
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